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Over 60 markets ele eriencing double or triple-digit growth
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Wine/Spiri{s

Events Brand Home

ULTIMATE ADVOCACY DRIVERS



« More likely to stay with the brand longer.
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“three in four millennials would rather
pay for an experience than a product.”

Jeff Fromm on Reaching Millennial Consumers -
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JAMESON EVENTS


New folder/JCFC Fight Club FINAL.mov
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Bow St. Experience The Whiskey Shakers
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The Whiskey Makers The Whiskey Tasters




PARTICIPATIVE STORYTELLING
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GLOBAL ARMY OF ADVOCATES

MARCH 15T — JULY 14T 2016
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190 POSTS 1,162 POSTS 2,325 MENTIONS

Owned Mentions Earned Mentions
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MARCH 15T — JULY 14™ 2017

Owned Mentions Earned Mentions
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169 POSTS 2,439 POSTS 4,767 MENTIONS
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